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Disclaimer ‘@‘nx@
YYIAPOrTS

YueYuenand Pou Shenghavetaken everyreasonablecarein preparingthis presentation However,pleasebe remindedthat the
information, materials,opinionsand statementscontainedor referred to in this presentationare all providedon an "asis" basis
None of the aforesaidinformation, materials,opinionsand statementsconstitutesor will be viewed asinvestmentadviceor an
offer, or a solicitation, recommendationor suggestionby YueYuenor Pou Shengto deal in any investmentproductsincluding

securitiesor other financialproductsandinstruments

If there is any forward-looking statementscontainedor referred to in this presentation,these forward-looking statementsare
basedon current expectationsand assumptionspf which manyare beyondour control. In addition, these statementsare subject
to a number of risks,uncertaintiesand factorsand if any of theserisksor uncertaintiesmaterialize,or if underlyingexpectations
not occuror assumptiongrove incorrect, actualresults,performanceor achievementf YueYuenand/or Pou Shengmay vary
materiallyfrom thosedescribedexplicitlyor implicitly in the relevantforward-lookingstatement NeitherYueYuennor PouSheng
intends or assumesany obligation, to update or revise these forward-looking statementsin light of any difference from those

anticipated

Yue Yuenand Pou Shengincluding their respectivesubsidiariesassociatedor affiliated companies,or any of their respective
directors,employees,agents,representativesor associatesacceptsno liability for and shallnot be responsibleor liable for any
loss or damageof whatever kind or nature, directly or indirectly, arising from action taken, or not taken, in reliance on, or
resulting from accessto or use of the aforesaidinformation, materials, opinions and statements (including forward-looking

statements,if any)containedor referredto in the presentation



Pou Sheng Reta8trategy Acros€hina ospols

Brick and Mortar Stores

T Directly Operated Stores T Mono BrandStores

SubDistributor Stores Multi-Brand Stores

Y YY Sports
Outlets Newshopping experience for fast growin
brands

Online Sales Channel / Omalhannel

Online B2C T YYsports.com

Online B2B Rockport.com
3rd party: TMall, JD, etc.
B2B

Retail Network

Coveranore than 30Ccities in the Greater China
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Distinguished Partners anBvents Do sporE

VISION Make sports your life!

MISSION  Discover your persistent passion for sports by providing convenien

and fun sports experiences via unique channels full of quality serv
and products you can access everyday.
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Pou Sheng Financiglighlights D

YYISPOrTS
RMB'mn US$'000

1H 2019 1H 2018 1H2018
Revenue 13,372 11,202 1,968,064 1,752,751 +12.28%
Gross Profit 4,616 3,756 679,386 587,720 +15.60%
Gross Profit Margin 34.52% 33.53%  +0.99pp 34.52% 33.53%  +0.99pp
Operating Profit 774 530 +46.04% 113,976 82,984 +37.35%
Operating Profit Margin 5.79% 4.73%  +1.06pp 5.79% 4.73%  +1.06pp
Profit attrib. to Owners of PS 427 307  +39.09¢ 62,911 48,009 +31.04%
Profit attrib. to Owners Margin 3.20% 2.74%  +0.4pp 3.20% 2.74%  +0.46pp

Source: &SR 2y t 2dz { KSy 3 GREXIehsE fodyadauditBdgainsolRigfed indorBe statements bifi2019 & 1H2018
For moredetails,please refer taAppendix

For 1H 201%the profit for the period decreased bRMB31.2million due to the application dHKFRS16.
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Pou Sheng GP Margiirend o s

(%)

=+=(Gross Profit Margin

36.3 36.3

1Q15 2Q15 3Q15 4Q15 1Q16 2Q16 3Q16 4Q16 1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19
FY 2015 FY 2016 FY 2017 FY 2018 1H 2019
33.3% 35.5% 35.0% 33.5% 34.5%
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Pou Sheng OP Margifrend o s

(%)

=+=0perating Profit Margin

1Q15 2Q15 3Q154Q15*1Q16*2Q16*3Q16* 4Q16 1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19
FY 2015 FY 2016 FY 2017 FY 2018 1H 2019
4.1% 57% 4.1% 4.3% 5.8%

* The figures havéeen restated due to the application of merger accounting



Pou Sheng Financial RatiGga RMB
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YYIPOrTS

dwa. QYYD 1H 2019 1H 2018
Depreciation & Amortizatioh 639.1 250.7
EBITDA 1,408.9 783.8
Capital Expenditure 290.7 216.7
30June 2019 30 June 2018
Total Borrowings* 3,266 3,161
Net Borrowings* 2,625 2,560
Total Borrowingso Equity” 43.7% 47.3%
Net Borrowinggo Equity”* 35.1% 38.3%
1H 2019 1H 2018
Total Borrowings to EBITIDA) annualized 1.2 X 20X
Net Borrowinggo EBITDAX)annualized 0.9 X 16X
wSGdzZNY 2y hay SNO& 91ljdzA (@ 9.2% 6.1%
Return on AssetTm 6.6% 5.5%

Source: Internal analysis report (figures rounded

" Depreciation & Amortization would have been relatively stable if excluding HKFRS16 impact

* Total Borrowings andlet Borrowings exclude lease liabilities. Ldagglities was RMB 1,948n as at 30 Jun 2019

# Total Debt to Equity and Net Debt to Equity (including lease liabilities) would be 69.7% and 61.1% as at 30réspedii@ly



Operation Efficiency

Based on RMB

Inventory Days % 139

§%
J
Trade Receivable Daysm 27
13

Trade Payable D é’
rade Payable Days

Working Capital Days 153
S

FY18
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Pou Sheng Store Performance Do sporE

Number of Stores

(oo 5,648 = (247 - 5,895
Directly operated
3,756

ﬁ—) 3551l wfm 205
Subdistributor

As at Net AsS at
December 31, 2018 New Store +K) June 30, 2019
10
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Pou Shengame Store Sales Growth (SSSg), .s%:ﬂ%r@s

(%)

=== Same Store Sales Growth SSSg Trend Line

12.0%

10.19

5.6%

4.2%

1.9%/

2.2%
1.5%

1Q17 2Q17 3Q17 4Q17 1Q18 2Q18 3Q18 4Q18 1Q19 2Q19
FY 2017 FY 2018 1H 2019
5.3% 7.4% 6.3%
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Penetration into OmniChannel PR 4.2 |

PS expanded into online business in 2013
Y Omnichannel business contributed 11% of total revenue in FY 2018

2021 Target for PS Omuhannel

More in-season saleand more effective offseason productshrough various 3 party channels
Product Sharing Platforrbetween online and brick and mortar stores

Enhancing eeommerce businessia YY Sportplatform and cooperating with strategic partners
Enhanced Operating Margin of Omuohannel

20%
PS revenue
via Omni-channel
6%
PS revenue
via Omni-channel

2016 2017 2018 2019E 2020E 2021E

«<<<

" Brick and Mortar Store Revenue m Omni-Channel Revenue

— 12



PS Product Sharing Platform (PSP) vvs%‘rﬂﬁ-@s

% Logistics obmni-channelwill be facilitated through altounded channels: RDC,
YYsports.com,Bparty online platform, 26Zone inventory sharing and Dire8&M

365-day 020, earlier sales, higher price, VIA PSP

12.12 6.18 11.11
Q0020 :-000:e
Moment YY Sports YY Sports YY Sports
' app app mini

program

Warehouse
1,2,3,4

RDC: Regional Distribution Center
Direct B&M : Directly operated Brick and Mortar Stores



PS Product Sharing Platform (PSP) vv.sp%rﬂﬁ-@s

Y Participationrate: Direct B&Mstores accounted foover 50% sales participate PSP

Taicang
Kunshan )

Order Density by Region ‘ p O
Total \10% 30% 28% | 32% '
--------------- { Dongguan )

Individual 0-2% 2-4% 4-6% MW>6%




New Service Hub to Enhance Onuthannel Capabil%b%:ﬂ;r@s

cLow Convers'oin FFUAYS bSul2 sNormal price + premium servicés enini-
éDiscounth y f Ay S bSisa Ny platform connecting to efficient retail network

@ Service Hub (Next Store)
Y Series ofi-day event

Y 364 daysun services
- M Y Productswith stories & outfit consultations
M
:

Online 24/7 Communication Platform

_ Y Magazinelike contents to

Service GMaked L2 NIia &2dzNJ £ A FS¢
Hub P i ¥ Partnering withstrategic resource$o enact
(Next - inactive target audiences
Store)

Mono Brand Stores
Y Convertshoppers into loyal members
(Less stores more sales)
Y Membership w/ privilege to Service Hub
(Higher sales conversion rate)
Y Modularized services in mono brand stores
(Unigueness)
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Year 2021 Target: Profitable Growth ospols

2021 Target

Totalrevenuegrowth inmid-teens, withomni-channelcontributing 20% of total revenue
Integratingthe Service Hub modeinto our strong brick and mortar stores foundation
Turnaround ofemerging brandsandlicensee brands

Better ROI o$ports events platform (PCG Bros)

Operatingmarginimproving by 2 percentaggoints

To T T To Do

G/ NBI Ay 3 I f dzS
added Services and

Quality Experiences
= 02 / dzad2YSNE:E

Omni-Channel

Retail Network

16






CompanyMilestones Dre

YYIAIPOrTS
2019 ® Omnichannel contributed ~12% of total sales in 1H19
2018 6 Recorded over RMB 22bn revenue. Sales channels reached over 9,000

2016 ® Recorded over RMB 15bn revenue
Became sole licensee for Rockpart [ ®dwe& and GEOX in China

2014 : Became soldicensee for Pony in Taiwan & China
2013 Recorded over RMB 10bn revenue

2008 @ Pou Sheng International listed on HKE38{3.HK)

2002
2001

Became soldicensee forHush Puppies in Taiwan
Expanded into retaibusiness inChina

oo
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Pou Sheng Financial Highlighia RMB

Revenue

Cost of Sales

Gross Profit

SG&A

Other Income & Expenseset
Operating Profit

Finance Cost*

Share of Results ol€AV
Other Gains and Losses
Income Tax

Profit for the Period

Profit Attrib. to Owners of PS

1H 2019

wa. QYY
13,372
(8,756)
4,616
(4,021)
179
774
(113)
1
(10)
(189)
463
427

%
100.00
-65.48
34.52
-30.07
1.34
5.79
-0.85
0.01
-0.08
-1.41
3.46
3.20

1H 2018

wa. QYyY
11,202
(7,446)
3,756
(3,387)
161
530
(69)
(0.9)
(142)
318
307

YYSPOrTS
Y-0-Y

% +/-
100.00 +19.37%
-66.47 +17.59%
33.53 +22.90%
-30.24 +18.72%
1.44 +11.18%
4.73 +46.04%
-0.62 +63.77%
-0.01 +211.11%
N/A N/A
-1.27 +33.10%
2.84 +45.91%
2.74 +39.41%

Source: Based dn2 dz { Erfola€endent on the HKEX website for the unaudited consolidated income statem&Hiaifos. 1H2018
*Finance Cost in 1H19 grew 68.8%due largely to the RMB 42.5mn effects of the application of HKFRS16

@Hi@
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Pou Sheng Financial Highligis USD Dne

YYSPOrTS
1H 2019 1H 2018 Y-0-Y

{PQnnan % L {PQnnan % +/-
Revenue 1,968,064 100.00 1,752,751 100.00 +12.28%
Cost of Sales (1,288,678) -65.48 (1,165,031 -66.47 +10.61%
Gross Profit 679,386 34.52 587,720 33.53 +15.60%
SG&A (587,851 -29.87 (527,487) -30.09 +11.44%
Other Income & Expenseset 22,411 1.14 22,751 1.30 -1.36%
Operating Profit 113,976 5.79 82,984 4.73 +37.3%%
Finance Cost* (16,599) -0.85 (10,830) -0.62 +53.27%
Share of Results ol€AV 158 0.01 (147 -0.01 N/A
Other Gains and Losses (1,470) -0.08 - N/A N/A
Income Tax (27,857) -1.41 (22,329 -1.27 +24.78%0
Profit for the Period 68,208 3.46 49,689 2.83 +37.2%%
Profit Attrib. to Owners of PS 62,911 3.20 48,009 2.74 +31.04%

Sourceinternal analysis report (figures rounded); various accourrieassificationandadjustmentsare made to some of the figures when consolidating Pou Sheng
numbers into the Yue Yuen Group in order to comply with the requirements of accatatidgrds
*Finance Cost in 1H19 grew $8.3%due largely to theJS$6.3mn effectsf the application of HKFRS16
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Pou Sheng Financial Highlighia RMB

Revenue

Cost of Sales

Gross Profit

SG&A

Other Income & Expenseaset
Operating Profit

Finance Cost

Share of Results oiRAV
OtherGains and Losses
Income Tax

Profit for the Year

Profit Attrib. to Owners of PS

FY 2018

wa. QYyY
22,677
(15,078)
7,599
(6,913)
281
967
(144)
)
(261)
561
543

%
100.00
-66.49
33.51
-30.49
1.24
4.26
-0.64
-0.00
N/A
-1.15
2.47
2.39

FY 2017
wa. QYyY
18,833
(12,239)
6,594
(6,052)
228
770
(100)
(4)
9)
(242)
415
394

YYSPOrTS
Y-0-Y

% +/-
100.00 +20.41%
-64.99 +23.20%
35.01 +15.24%
-32.13 +14.23%
1.21 +23.25%
4.09 +25.58%
-0.53 +44.00%
-0.02 -75.00%
-0.05 N/A
-1.29 +7.85%
2.20 +35.18%
2.09 +37.82%

Source: Based dn2 dz { Erfiguaténent on the HKEX website for the audited consolidated income statem&MWg@i#8 & FY2017

@HI@
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Pou Sheng Financial Highlighta USD

YYAPOrTS
FY 2018 FY 2017 Y-0-Y

r{PQnnan % ' {PQnnn % +/-
Revenue 3,421,657 100.00 2,775,400 100.00 +23.29%
Cost of Sales (2,275,156) -66.49 (1,803,726 -64.99 +26.14%
Gross Profit 1,146,501 33.51 971,674 35.01 +17.99%
SG&A (1,038,884) -30.37 (886,324) -31.93 +17.21%
Other Income & Expenseaset 38,270 1.12 28,163 1.01 +35.89%
Operating Profit 145,887 4.26 113,513 4.09 +28.52%
Finance Cost (21,665) -0.64 (14,814) -0.53 +46.25%
Share of Results oAV (140) -0.00 (526 -0.02 -73.38%
OtherGains and Losses - N/A (1,321) -0.05 N/A
Income Tax (39,452) -1.15 (35,690 -1.29 +10.54%
Profit for the Year 84,630 2.47 61,162 2.20 +38.37%
Profit Attrib. to Owners of PS 81,913 2.39 58,110 2.09 +40.96%

Sourceinternal analysis report (figures rounded); various accournratassificationandadjustmentsare made to some of the figures when consolidating Pou Sheng
numbers into the Yue Yuen Group in order to comply with the requirements of accatatidgrds

22



Thank you




